


Introduction
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Founded in 2024, o Mission: Vision: Ireland’s partner

marketing, and corporate for and
evolved into a identity lasting experiences.
multifaceted company.



Our Products

Customer Sales. A curated collection of
high-quality apparel for brand
enthusiasts.

Experiential Marketing. Expertise in

planning, promoting, and executing large-
scale events.

Business to Business. Custom merchandise for
milestones. Unique brand storytelling
campaigns.



Market Opportunities
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Rising demand for

Leveraging

experiential apparel as a
marketing, brand extension

especially among and lifestyle

younger statement.
demographics.
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Our Numbers

Sales and Revenue Progression

Drop 1: Sold out in the first month, generating
€3,000 in revenue.

Drop 2: Sold out in a few months, generating
€4,000 in revenue.
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Event: Hosted a 450-ticket nightclub event,
generating €4,500.

Drop 3: Sold out in just 30 minutes, generating

€5,000 in revenue. Drop2 Event
Milestones




Why Invest In Us?

Proven Track Record. Scalable Model. Low-
€15,000 in revenue in cost, high-impact

2024 with a projected marketing and event
turnover of €30,000+. solutions.

Young, Passionate Future-Ready.

Team. Driven Positioned at the
entrepreneurs with intersection of lifestyle,
firsthand insights into branding, and events.

corporate culture.
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